
 
 

Call for Contributions: Digital Taxes to fund public interest media  
 
 
The financial crisis in journalism continues to deepen, threatening the very foundations of 
democratic societies. While existing remedies such as bargaining codes have shown 
promise, their limitations highlight the urgent need for other innovative and sustainable 
solutions.  
 
This call for papers invites submissions exploring the potential of digital taxes as a viable 
mechanism for funding public interest journalism in the digital age. The policy brief 
will address the rationale, feasibility and implications of such taxes. 
 
What do we mean by digital taxes?  
 
This includes: ​
​
1) Digital service taxes: Turnover taxes on gross revenue from the sale of a range of digital 
goods and services. These can be levied on both domestic and foreign suppliers that 
derive value from users in the country, regardless of where the company itself is based. 
These include taxes on digital advertising, the sale of customer data, and access to digital 
interfaces.​
​
This may also include more targeted digital advertising taxes: Narrower in scope than 
traditional DSTs, these taxes target only digital advertising revenue. Some, like the U.S. 
state of Maryland’s, may be earmarked for specific uses.​
​
DST taxes will be a primary focus in this upcoming policy brief. Other taxes, however, may 
include:​
​
2) Digital VATs: Value Added Taxes are a consumption tax on goods and services, 
collected at each stage of the supply chain, and borne by the end consumer. In many 
countries, VATs, as well as Goods and Services Tax (GST), have been extended to cover the 
sale of digital and electronic services by both domestic and foreign providers. The 
electronic services included may vary by jurisdiction, but often are based on revenue from 
the following: streaming media and games, e-books, software, apps, web hosting, cloud 
services, online gaming, and subscriptions to websites, newspapers, and journals, among 
others. 
​
3) Or other (related) taxes and/or levies: Submissions may also examine proposed 
variations on the above-mentioned taxes, as well as novel proposals, like a public media 
tax or other forms of platform contributions.  
 
What contributions are we looking for?  

-​ Analysis of the success of existing initiatives for digital taxes, at the national, 
regional, or local level. 

-​ Proposed models for such digital taxes specifically earmarked for journalism.  



 
-​ Information about legislative proposals or recently implemented digital taxes, 

covering both digital taxes in general and those specifically earmarked for 
journalism. 

 
We encourage contributors to share insights, papers, and recommendations that 
highlight past, current, and future digital taxes initiatives to fund public interest 
journalism, from all regions of the world.  
 
Your contributions will inform a concise policy brief aimed at exploring the relevance of 
digital taxes for the media and raising awareness of the issue of media viability on global 
policy agendas. It will be directly shared with the 55 member states of the Partnership for 
Information and Democracy—an intergovernmental agreement launched in 2019 that 
gathers democratic states committed to advancing democratic standards in the 
information space. This policy brief will build upon the Forum’s New Deal for Journalism 
report (2021), which, given the current developments facing the media industry, is more 
relevant than ever. It aims to further explore concrete actionable recommendations to 
safeguard and promote an enabling environment for the media to thrive. 
 
Input may be shared in English, French, German, or Spanish. 
 
Please submit your contributions by 16 May to egruden@informationdemocracy.org.  
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